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	摘要: 
	閒置空間再利用，在全世界是一種普遍的古蹟文化保存方式與共識。臺灣自文建會於1998年開始推動閒置空間再利用後，對於老舊建築物再利用之觀念與案例在全台開始蔓延。本研究以打狗英國領事館的遊客休閒涉入、體驗與依戀影響關係為實證分析。本研究以結構方程式模式及LISREL 8.52 軟體驗證經涉入程度對於體驗與消費行為有正向顯著關係；體驗對於依戀亦有正向顯著關係。而在依戀部份中，包含了場所依戀、場所認同與產品依戀、活動依戀、與意象也都獲得分析結果的証實。本研究建議業者以閒置空間結合餐飲服務、文化推廣、藝文活動如此多元發展，有利於對遊客創造多重且美好的體驗與回憶，強化遊客對於休閒旅遊的認同與依賴，創造出休閒旅遊產業更多的發展潛力與機會。The reuse of spare room has become a common way to maintain excavation . Since Council for Cultural Affairs of Taiwan started to promote the reuse of spare room in 1998, the concept and examples of reusing old buildings have spread through Taiwan. This study uses the relationships among involvements, experiences, consume behavior and attachments of as case analysis. This study uses LISREL 8.52 software to examine if the relationship between attachment and experience; the relationship between strength of experience and attachment is positive correlation. The study of attachment also contents the results form examining place attachment, place identity, activity attachment and image. This study suggests proprietors to integrate spare room with restaurants, culture popularizations, and art activities to diversify their business. By doing so, it may help visitors to create glorious memories and to hence the identity and attachment of recreation. Thus, recreation industry may have more opportunities and potential developments.


